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Motivation

On behalf of the British Fashion Council (BFC), Oxford Economics has assessed
the economic footprint of the UK fashion industry in 2021.

This is a landmark piece of research that will be critical to advocacy, securing
the talent pipeline of the future, securing public and commercial funding and to
ensuring the right projects are supported at the right time.

Our research sheds light on the sector’s impact, measured in terms of value
added, jobs created, and its contribution to tax revenue.

This presentation includes preliminary economic impact estimates. These
findings are subject to change based on further analysis.
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INTRODUCTION

Introduction to economic impact analysis

DIRECT A company employs staff and generates GDP
IMPACT and tax for the authorities.

It also spends money with
INDIRECT suppliers who employ staff,
IMPACT generate GDP and pay taxes.
They use other suppliers in turn.

Employees (including of the

INDUCED suppliers) spend their wages
IMPACT in the wider economy,
generating more GDP, jobs

and tax revenues.

Added together, these three
effects—direct, indirect,
induced—comprise the total
economic impact of the
company or sector.

TOTAL
IMPACT

Channels through which the fashion sector contributes to the UK economy

Source: Oxford Economics



INTRODUCTION

Introduction to economic impact analysis

Gross value added: This is the contribution of the UK fashion sector
to UK GDP. It is the value of output sold less the value of inputs used
up to create that output. It is also equivalent to the sum of profits,
employee compensation, and taxes on production.

Employment: This is measured on a headcount basis for
comparison with Office for National Statistics’ (ONS) employment
data.

Tax receipts: This is the value of taxes borne or collected. It includes
corporate income tax, labour taxes, taxes on products and taxes on
production.
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INTRODUCTION

Fashion industry definition

Source: Oxford Economics

UK Fashion
Industry

Feotwear, Men's, Women's
Children's, Cosmaetics/
Beaut, Jewellery & Watches

Accessories, Luggage & Bogs,

Hair Preducts, and Lingerie
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CONTRIBUTION TO GDP

Direct impact - contribution to GDP

The UK fashion industry made a significant direct contribution to UK GDP in 2021

GVA £ (billion)

Telecommunications

Legal Services

Fashion Industry In 2021, the UK fashion industry directly generated an

estimated £28.9 billion gross value added contribution to

Wholesale and retail trade and repair the UK economy.

of motor vehicles and motoreycles
The fashion industry’s direct contribution in terms of gross

value added is similar in size to the contribution made
by other significant sectors such as wholesale and retail
trade of motor vehicles.

Adversising and market research 16.9

Source: Oxford Economics 9,



CONTRIBUTION TO GDP

Total impact - contribution to GDP

The UK fashion industry’s total GVA contribution to UK GDP amounted to nearly £68 billion in 2021

GVA £ (billion)

80
On top of the £28.9 billion direct GVA contribution, we

70 estimate that the UK fashion industry supported £18.9

60 billion gross value added contribution along its UK supply
chain (indirect channel of impact) and £19.8 billion in the

50 UK consumer economy (induced channel of impact).

10 In 2021, the UK fashion industry’s total economic

30 contribution equalled 3.2 percent of UK GDP.

20 In other words, £1 in every £31 of GDP generated in the
UK is estimated to be created or supported by the UK

10 fashion industry.

0

Direct Indirect Induced Total

Source: Oxford Economics 10.



CONTRIBUTION TO GDP

Total impact - contribution to GDP

The majority of the fashion industry’s total GVA contribution to the UK GDP comes through retail

GVA £ (billion)

Retail

In 2021, we estimate that retail was the biggest contributor
Wholesale within the fashion industry. About two-thirds of the fashion
industry’s total economic impact measured as GVA was
supported by retailers.

Manufacturing

A 19 percent of total contribution was supported by
wholesale activities, followed by manufacturing with 12
percent.

The rest of the fashion industry’s total GVA contribution was
supported by other sectors, such as media and advertising.

Source: Oxford Economics 11.
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CONTRIBUTION TO EMPLOYMENT

Direct impact - contribution to employment

The UK fashion industry was directly responsible for more than 800,000 jobs in the UK in 2021

Employment (000’s jobs)

Transportation and storage

Financial and insuranee services

Fashion Industry In 2021, the fashion industry’s direct employment was

equivalent to 2.5 percent of UK headcount employment.

Real estate activities The fashion industry’s direct employment in 2021 was 30
percent larger than employment in retail estate activities
and 76 percent larger than employment in the food
products, beverages and tobacco sector.

Food products, beverages and tobacco 465

Source: Oxford Economics 13.



CONTRIBUTION TO EMPLOYMENT

Total impact - contribution to employment

The UK fashion industry sustains significant amounts of jobs in the UK

Employment (000’s jobs)

1600 We estimate that, in 2021, the UK fashion industry
1,400 supported 342,000 jobs along its supply chain (indirect
1200 channel of impact) and 277,000 jobs in the consumer
’ economy (induced channel of impact) in the UK.
L0O0O
In total, the UK fashion industry supported above 1.4
800 million jobs in the UK in 2021.
600 o
The sector’s total employment contribution equalled 4.4
100 percent of UK employment in 2021. In other words, the
number of jobs supported by the UK fashion industry is
200 equivalent to the working population of Birmingham.
0

Direct Indirect Induced Total

Source: Oxford Economics 14.



CONTRIBUTION TO EMPLOYMENT

Total impact - contribution to employment

The maijority of the fashion industry’s total contribution to national employment comes through retail

Employment (000’s jobs)

1,600
Fashion retail is a major contributor to UK employment. In
1400 2021, we estimate that retailers accounted for 75 percent
1.200 124 of the jobs supported by the UK fashion industry.
L0000 A further 15 percent due to wholesale activity, followed by
manufacturing with 9 percent.
800
600 The rest was generated by others such as media and
advertising.
400
200
0

Retail Wholesale  Manafacturing Other Total

Source: Oxford Economics 15.
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CONTRIBUTION TO TAX

Direct impact - contribution to tax

In 2021, the UK fashion industry directly generated tax revenues worth £21 billion

About 2.4% of the UK government revenue in 2021 came
from the fashion industry. In other words, £1 in every £42
of government revenue in the UK is directly generated by
the UK fashion industry.

The large majority of the UK fashion industry’s direct tax
contribution is collected as value-added tax (VAT) on
sales.

0 3 6 9 2 5 8 21

£ billi
Corporation tax illion

Employer NICs contributions
. VAT on sales

. Income Tax
. Employee NICs contributions

Source: Oxford Economics 17.



CONTRIBUTION TO TAX

Direct impact - contribution to tax

The fashion sector’s total contribution to UK government budget was close to £32 billion in 2021

Tax £ (billion)
35
30 We estimate that the UK fashion industry sustained a
further £10.6 billion in tax payments, along its supply
25 chain or in the consumer economy in the UK.
20 The UK fashion industry’s total contribution equalled 3.6
percent of the UK government’s revenue in 2021.
15
In other words, £1 in every £28 of tax revenue in the UK is
10 linked in some ways to the UK fashion industry.
3
0

Direct Indirect Induced Total

Source: Oxford Economics 18.
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This report is confidential to the British Fashion Council and Oxford Economics and may
not be published or distributed without their prior written permission.

The modelling and results presented here are based on information provided by third
parties, upon which Oxford Economics has relied in producing its report and forecasts in
good faith. Any subsequent revision or update of those data will affect the assessments
and projections shown.

To discuss the report further please contact:

mailbox@oxfordeconomics.com

Oxford Economics Broadwall House
21 Broadwall London, SE1 9PL, UK Tel: +44 207 803 1425
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